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Branding Marketing Sales
I I

Marketing Team Sales Team

Brand Content Connection &
Awareness Distribution Trust
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Mission, Vision, OKRs, Todos

Mission
T & & Vision
From the mission & vision, you i
can derive your Objectives.

Objective Objective Objective

******* == =m s

Where

Together they tell you Where.

Todos are the things you do to
achieve your Key Results.
Together they tell you How.

= Jlodo

How

perdoo www.perdoo.com
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Set goals

What do we want

to achieves?

Measure Evaluate
performance performance

What is ) Why is it
happening? happening?

Take corrective action

Wwhat should we do
aboutit?
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